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Effective Video Production – content and style                              

If you're thinking of producing a video consider this – what would you like the viewer to do 
after they've watched it.  That's the single most important effective video production idea 
to keep in mind.  With that as your starting point you can think about the video content 
and style.  

Sometimes drama is the best way to portray a powerful message about an issue that you 
want to promote.

Or maybe a visually attractive TV commercial type video might be the best way to show a 
particular product or service in action.

A TV documentary fly on the wall style video can be a good way to explain a social 
initiative.

Getting straight to the point, infomercials with a powerful, professional narration can get 
the benefits of a product or service over effectively too.

Some people find comedy a good way of convincing viewers about serious subjects such 
as safety or family breakdown.

And now you find companies that have websites with web presenters, or the business 
owners themselves, talking to us from their web pages.

The styles are endless and each video is unique, so it's impossible to say what's best for 
you.

The exciting part is brainstorming the many possibilities, figuring out what is best for you, 
then putting the ideas into action.  Effective video production can really help get your 
message across.
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